USA WEEKEND —- 

444 North Michigan Ave., Suite 200 
Chicago, IL 60611 
312-321-7727 

FAX 312-527-9659 Kelly Souter, Account Executive 


October 20,1995 


Mr. Bill Harmon 
Media Supervisor 
LEO BURNETT USA 
35 West Wacker Drive 
Chicago, IL 60601 

Dear Bill: 

Attached is a revised 1996 rate proposal for Philip Morris and USA WEEKEND. 

Because most potential Kraft business will be national in 1996, the revised program will allow 
you to take better advantage of this by giving you significant savings on CPM for a national buy 
(effective discount increases from 42% to 50%). 

The regional and custom buy agreements will remain in tact. However, by increasing the 
discount on a national buy, this in turn should help to drive your discount level regionally as, 
hopefully, more national business will run accordingly. 

Overall, Bill, the revised agreement should make every Philip Morris insertion more efficient. 


Sincerely, 
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The magazine America responds to 


Source; https://www.industrydocuments.ucsf.edu/docs/tyxn0004 



